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Abstract

Many studies have shown that money has power in political contestation in Indonesia, including research
by Burhanuddin Muhtadi, Edward Aspinall, and others. This research finds the opposite: money does not
confer power in political contestation in Indonesia. This is based on findings from regional head elections
held simultaneously across 270 regions in Indonesia for the 2020-2025 period. Sixty business actors are
running as candidates for regional heads and their deputies. Of this number, only 17 business pairs were
regional head candidates and won the contest, or 28.3 percent. Forty-three candidate pairs from business
backgounds lost the election, representing 71.7 percent of the total. This is relevant to the Kompas survey
conducted in July 2020, which showed that 69.4 percent of voters did not pay attention to the money
politics distributed by the candidates. Voters still receive the money distributed but vote according to their
conscience. Money is not the main factor that determines the victory of a regional head candidate. There
are many other factors, such as communication and the closeness of regional head candidates to voters.
This research uses analytical-qualitative methods, and data collection is carried out by searching for
documents in trusted online media, both national and local. It would be no less attractive if further
research examined whether the involvement of business actors in regional head elections is more
successful when they become political investors or direct candidates.
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Abstrak

Banyak penelitian yang menunjukkan bahwa uang memiliki kekuatan dalam kontestasi politik di
Indonesia, seperti penelitian yang dilakukan oleh Burhanuddin Muhtadi, Edward Aspinall, dan lain-
lain. Penelitian ini justru menunjukkan temuan sebaliknya: uang tidak menunjukkan kekuatan dalam
kontestasi politik di Indonesia. Hal ini berdasarkan temuan dari pemilihan kepala daerah yang
diselenggarakan secara serentak di 270 daerah di Indonesia periode 2020-2025. Sebanyak 60
pengusaha menjadi calon kepala daerah dan wakilnya. Dari jumlah tersebut, hanya 17 pasangan
pengusaha yang menjadi calon kepala daerah dan memenangkan kontestasi, atau setara dengan 28,3
persen. Sebanyak 43 pasangan pengusaha kalah, atau setara dengan 71,7 persen. Hal ini relevan
dengan survei Kompas yang dilakukan pada Juli 2020 yang menunjukkan 69,4 persen pemilih tidak
memperhatikan politik uang yang dibagikan para calon. Pemilih tetap menerima uang yang dibagikan
tetapi memilih sesuai hati nuraninya. Uang bukan faktor utama yang menjadi penentu kemenangan
calon kepala daerah. Ada banyak faktor lain, seperti komunikasi dan kedekatan calon kepala daerah
dengan pemilih. Penelitian ini menggunakan metode analitik-kualitatif, dan teknik pengumpulan data
dilakukan dengan cara mencari dokumen pada media daring terpercaya, batk media nasional maupun
media lokal. Tidak kalah menarik apabila penelitian selanjutnya difokuskan pada apakah keterlibatan
pelaku bisnis dalam pemilihan kepala daerah lebih berhasil ketika mereka menjadi investor politik atau
calon langsung.

Kata Kunci
Kekuatan Uang; Demokrasi Untuk Dijual; Politik Lokal; Oligarki.
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Introduction

This research refutes previous studies conducted in the context of money politics
and political power in Indonesia. Similar to the research conducted by Burhanuddin
Mubhtadi entitled “Vote Buying in Indonesia: The Mechanics of Electoral Bribery.”
Vote buying is effective for around 10 percent of voters. Although not significant, this
figure is enough for a candidate to gain a seat of power, as only 10 percent of the
votes are adequate to secure electoral victory. Muhtadi implied that the vote-buying
figure in Indonesia was more significant than this figure, but the leakage rate was
very high. The number of voters who participated in vote buying in the 2019 general
election in Indonesia was between 19.4 percent and 33.1 percent (Muhtadi, 2019).
This number is relatively high, even the third highest in the world. The significant
influence of money on political contestation in Indonesia is triggered by the low level
of party identity and the poor performance of political parties according to voters,
especially because many political party administrators are involved in corrupt
practices in the legislature and executive. The nominal 33 percent, as mentioned by
Mubhtadi, can enable legislative candidates in Indonesia to win the contest. However,
more is needed to enable regional head candidates to win the contest. Leaks
occurred due to candidates not giving money directly to voters but through political
brokers (Hicken et al., 2022).

This research refutes two things, the first of which is an opinion that states that
money can determine who is elected and who is not elected in political contestations
in Indonesia. Business actors who are candidates for regional heads have enough
money to do that. Money politics has ultimately become the most determining factor
in winning political candidates, including regional head candidates. Thus, almost all
political election contestations, including regional head candidates, involve money
politics. Money politics occurs in two parts: political dowries given to political
parties nominating regional head candidates and buying votes given to prospective
voters (Khairi, 2020).

Second, this research also refutes the opinion that the political-economic power
group known as an oligarchy can only be defeated by another oligarchy. Fosters the
practice of economic power being involved in regional head elections, as happened
in the regional head election in Central Sulawesi Province. Central Sulawesi
oligarchs are directly or indirectly involved in regional head elections. Business
actors involved in regional head elections appeared openly as actors on the front
stage. The interest in advancing business drives the involvement of oligarchs in
regional head elections (Zuada et al., 2021). Another form of oligarchy in regional
head elections is the existence of a single regional head candidate; political parties
are bought up, leaving them without competitors (Prajoko et al., 2021).

Research examining the involvement of entrepreneurs as regional head
candidates in Indonesia includes their financial contributions, also known as
political investors (Hidayaturrahman et al., 2020), to support their support for
regional head candidates. Research examining entrepreneurs as regional head
candidates focuses more on their strategies for winning political contests,
particularly regional election, sor on their use of political parties or running as
independents (Pratiwi, 2024; Yakub et al., 2022). Other studies examine the efforts
of incumbent regional heads to regain the regional head position (Lestari, 2024), or
how the corrupt behavior of regional heads is linked to permissive voter behavior
towards money (Hendrik et al., 2023). Research on regional head elections has also
examined the importance of political education for voters, the campaign strategies
of regional head candidates, the implementation of regional head elections during
the COVID-19 pandemic, and the quality of regional elections held during the
COVID-19 pandemic (Asmara, 2018; Hasanuddin et al., 2021; Yandra et al., 2022).
There is also research on single candidates in regional head elections (Khodijah &
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Subekti, 2020), tribal politics in regional head elections and the withdrawal of
officials in regional governments (Hidayat & Fatah, 2023; Yandra, 2017). However,
research specifically addressing the defeat of entrepreneurs as regional head
candidates has yet to be found. Therefore, this study contributes to this gap.

This research shows the opposite: not only can economic groups defeat other
economic groups, but non-economic political power groups can also surpass
economic power groups that are political contestants. Money does not always rule in
Indonesia's political contestation. This conclusion is based on findings from regional
head elections, which were held simultaneously in 270 regions in Indonesia for the
2020-2025 period. Sixty business actors are candidates for regional heads and their
deputies. Of this number, only 17 business actors paired as regional head candidates
won the contest, which is equivalent to 28.3 percent. Forty-three candidate pairs
from business backgounds lost the election, representing 71.7 percent of the total.
The research data was then analyzed using actor theory proposed by Erving
Goffman. This research also proves that business actors have tremendous power to
win candidates who take part in political contests, whether in the presidential
election, legislative member elections, or regional head elections. However, this does
not automatically apply to all political contestations. Business actors with
substantial financial resources are directly involved in becoming regional head
candidates. The proof is that more regional head candidates lost in the regional head
elections in Indonesia for 2020-2025. Many factors contribute to business actors
losing the contest for regional head candidacy and these results are discussed clearly
and in detail in the following section.

2. Methods

This research uses qualitative methods, such as analytical qualitative. Analytical
qualitative research is becoming commonplace, especially in content analysis or text
content analysis , as stated by Lindgren et al. (2020), analytical-qualitative research
can be carried out to interpret the content of texts. This research analyzes and
describes the involvement of business actors who are candidates for regional heads
in Indonesia at the district, city, and provincial levels for the 2020—-2025 period.
Text content analysis is derived from news published in trusted online media, and
this research also describes business actors who won and lost in the regional head
elections. An analysis was carried out of the factors causing business actors wins and
losses in regional head elections in Indonesia, while at the same time empirically
testing the hypothesized mechanism and establishing cause-and-effect relationships
based on reconstruction (Gliaser & Laudel, 2019). The documents collected in this
research are news articles published online in both national and local media, and the
use of online media documents is justified in qualitative research, as stated by Carter
et al. (2021), online techniques can significantly contribute to qualitative research
Data collection via online media is categorized as a secondary data collection
technique, which is also justified in research, secondary data analysis using
qualitative data has become commonplace and is recommended in various scientific
disciplines (Ruggiano & Perry, 2019). News documents collected from online media
were then categorized according to the election levels, namely provincial, district,
and city levels.

The author carried out several stages to collect data for this research, beginning
with general data browsing, at which stage the researcher read general news about
regional head elections in Indonesia for the 2020—2025 period. The researchers
accessed many online media outlets, including both national and local sources, and
through this process identified a total of 270 regional head elections in Indonesia.
There are nine regional head elections at the provincial level, which include elections
for governors and deputy governors, as well as 37 elections for city-level regional
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heads, which include elections for mayors and deputy mayors. The largest number
of regional head elections was found at the district level, with 224 elections for
regent and deputy regent candidates, as presented in Table 1.

Table 1. Data on Regional Provincial Level District Level City level

Head Elections in Indonesia Election Election Election Total

Aetors or the 2003035 Business Acters 3 224 3 270

Period ; . ” o
Win 1 12 4 17
Lost 0 31 12 43

Source: Processed by Authors, 2025

It was the second stage, namely data filtering and deepening, at which the
researcher selected news stories from online media that included the backgrounds of
regional head candidates. Researchers looked for regions with pairs of regional head
candidates at the provincial, district, and city levels, either as candidates or as
deputy candidates, who had entrepreneurial backgrounds. At this stage, 60 business
actors were identified as candidates for regional head or deputy regional head
positions, followed by an in-depth analysis of the profiles of business actors and the
types of businesses that formed the background of the candidates for regional head
or deputy regional head positions.

Third, data classification. At this stage, researchers classify business actors who
nominate as regional head or deputy regional head, win or lose in elections at the
provincial and city levels. Based on the classification carried out, of the sixty business
actors who took part in the regional head election, it was found that 17 business
actors were candidates for regional head or deputy regional head candidates who
won. This number is equal to 28.3 percent. A total of 43 business actors who were
candidates for regional head or deputy regional head candidates lost. This number is
equal to 71.7 percent. One business actors won the provincial regional head election.
Meanwhile, 12 business actors won the regional head election at the district level,
and 31 people lost. Four business actors won the city-level regional head elections,
and 12 people lost.

+ General Data Search
« 270 regional head elections; 224 district level; 37 city level, 9 provincial level.

+ Data Filtering and Deepening

= 60 regional head elections in which business actors took part

« Data Classification
+ 17 business actors won [28.3%)]
= 43 business actors lost [71.7%]

Figure 1. Research Data
Collection Stages

Source: Processed by Authors, 2025

This data collection stage is similar to the data collection stage carried out in
research using manual systematic literature review techniques, which have been
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widely used in research (Mengist et al., 2020). Systematic literature review
techniques, including those applied in political science, are also often used in social
science research and are usually employed to describe a phenomenon or compare
certain phenomena over a specific period. Systematic literature review techniques
can increase the visibility of the social sciences, although the potential for bias
remains, and these techniques are also applicable to qualitative research (Dion et al.,
2018; Linnenluecke et al., 2020). The research data collected in this study are all
sourced from online media literature relevant to regional head elections, and as
previously explained, the process of collecting and sorting data is carried out
systematically and sequentially at each stage.

To obtain valid data, researchers collected data from leading online media
outlets published nationally, such as Kompas.com, Inews.id, Beritasatu.com,
Antara.com, Tribunnews.com, Detiknews.com, Viva.co.id, Kabar24.com, Merdeka.
com, Timesindonesia.com, Kumparannews.com, and Sindonews.com. In addition,
data were also taken from several online news sources published in the regions, such
as Padangkita.com, Beritabangka.com, Kabarkubar.com, Kaltimtoday.com,
Metrokalimantan.com, Suryamalang.com, Beritajatim.com, and others. The data
were sourced not only from online media but also from several other sources, as an
effort to cross-check (triangulate) news sources. Researchers checked data in the
form of news from national media, or news published in national online media, as
well as in regional online media. Thus, the data collected are those whose validity has
been verified, one indicator of which is that they were reported by more than one
online media outlet, both national and regional.

The data analysis technique used in this study is content analysis, namely,
analyzing the content of news articles from online media outlets related to the
"defeat of regional head candidates." The profiles of the losing regional head
candidates were traced in online media published during the regional head elections.
Likewise, the profiles of the winning regional heads were also traced. The search for
the profiles of regional head candidates was matched to their entrepreneurial
backgrounds. From the traced news, it can be concluded that there were
entrepreneurs who lost and those who won in the regional head elections, both at the
provincial and district/ city levels. Both as gubernatorial candidates or vice
gubernatorial candidates, regent candidates, vice regent candidates, mayor
candidates, and vice mayor candidates.

3. Results and Discussion

At the start of direct regional head elections in 2005, local business actors preferred
to invest their money to support regional head candidates, including legislative
candidates, as revealed by Hidayaturrahman et al. (2020) during the regional head
elections in Indonesia. The involvement of business actors in regional head elections
is intended to obtain benefits from government projects in the region when the
supported candidates succeed in winning the contest (Aspinall, 2005). More
recently, many local business actors have chosen to be directly involved as political
actors by running as regional head candidates themselves, because there is an
opportunity to gain economic benefits in the form of government programs sourced
from regional and central government budgets. In addition, the costs of political
contestation are high, so only a limited number of people can nominate, and
business actors are among the few groups that have sufficient funds to finance
political contestation at the regional level (Agustino et al., 2023). In general, many
political actors consider regional head elections to be primarily a struggle for
regional power to gain economic benefits (Habibi & Nurmandi, 2021).

In the regional head elections for the 2020-2025 period, dozens of business actors
became candidates for regional heads at Indonesia’s provincial, district, and city
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Table 2. Number and
Percentage of Business
People' Wins and Losses in
Regional Head Elections in
Indonesia for the 2020-
2025 Period

levels. Of the total 270 regions holding regional head elections simultaneously
during this period, there are 60 regions in which regional head candidates or deputy
regional head candidates are business actors. Business actors ran for office at various
election levels, ranging from the provincial to the district and city levels. Of this
number, 17 pairs of regional head or deputy regional head candidates from business
backgrounds won the elections, which is equivalent to 28.3 percent, while 43 pairs
lost, which is equivalent to 71.7 percent. At the provincial level, one pair of regional
head candidates with a business background won the election, namely in West
Sumatra, where Audy Joinaldy, a businessperson and candidate for deputy
governor, was paired with the gubernatorial candidate Mahyeldi Ansharullah.
Meanwhile, at the district level, 12 business actors won the regional head elections
and 31 business actors lost, while at the city level, four business actors won the
regional head elections and 12 business actors lost.

Frequency Percent
Win 17 28,3
Lost 43 71,7
Total 60 100

Source: Processed by Authors, 2025

The data show that of the 60 pairs of regional head candidates at all levels,
provincial, district, and city, who have business elements, either as candidates, as
deputy candidates, or both, not all managed to win the regional head elections. Of
the 60 candidate pairs, the majority, 43 pairs with business elements experienced
defeat, while only 17 candidate pairs with business elements won the political contest
of the regional head elections. The number 43 is equivalent to more than 70 percent
of regional head candidate pairs with business elements who experienced defeat,
while only around 28 percent were able to win the contest, indicating a very large
disparity between electoral defeat and victory.

The data also refutes the long-held assumption among the general public that
money is the most decisive variable in political contests, particularly since direct
democracy has been implemented in Indonesia, including in regional head elections.
The financial power held by business actors is not necessarily a determining factor
in their success when they run for regional head, as evidenced by the fact that
regional head candidate pairs with business elements experience more defeats than
victories. This empirical finding demonstrates a reality that contradicts the long-
held public assumption that money always determines victory in politics. Money is
therefore not always the determining factor in a regional head candidate’s victory, as
many other factors also play a role, including a candidate’s closeness to voters and
the acceptance of the candidate’s programs by voters.

This data cannot be generalized to all political contests, such as general
elections, presidential elections, or village head elections, even though all of these
are conducted directly in the post-reform era in Indonesia. Rather, this data
specifically reflects regional head elections only. It can be emphasized that the failure
of business actors in political contests under direct democracy in Indonesia applies
only to regional head elections and does not represent other political contests, such
as general and presidential elections. Each political contest has its own distinct
characteristics, and voter behavior also varies across different types of political
contests.

To illustrate the phenomenon of the defeat of wealthy entrepreneurs in regional
head elections, the study does not use a single theory, but this research uses several
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relevant theories, ranging from political actor and voter perception theories to voter
behaviour theories. Brian McNair states that political actors can be individuals or
political organizations, such as political parties or public organizations (Ociepka,
2018). Political actors are people who talk or communicate about politics or are
involved in political activities, such as politicians, professionals and activists
(Nimmo, 1977). According to Scherer et al. (2014), corporations and entrepreneurs
can also become political actors. When business actors become political actors, there
is a distance or opposition to the company, and the business actors involved become
political actors who enter the public domain.

Actor theory refers to Erving Goffman’s dramaturgical theory, in which social
actors carry out activities on a metaphorical stage. In dramaturgy, actors have
different behaviors and roles when they are on the stage and behind the stage
(Scheibe & Barrett, 2017). The dramaturgical stage consists of two main areas,
namely the front stage and the backstage, where individuals display different
characters or behaviors depending on the setting. Actors can therefore perform
different actions when they are on the front stage compared to when they are on the
backstage. Dramaturgy is a fundamental theoretical framework for understanding
how individuals present themselves in the social world, including in power
interactions (Jenkins, 2008). During social interactions, individuals may present the
same performance to others, yet the impressions received by different audiences can
vary (Schimmelfennig, 2002).

The actor theory put forward by Erving Goffman allows for camouflage or
manipulative actions by actors who display different performances when they are
with voters and when they are away from voters. However, because the nomination
period for regional heads lasts a relatively long time, on average around one year, it
is difficult for business actors who are candidates for regional heads to completely
conceal their backstage or other aspects of their lives. Voters are able to observe the
wealth and luxurious lifestyles of business actors, which clearly differ from the
economic conditions of most voters. As a result, the populist appearance displayed
in public and the luxurious lifestyle shown outside interactions with the electorate
cannot be entirely hidden.

This research utilizes both actor theory and voter perception theory.
Kostadinova (2009) argues that voter perceptions are influenced by the behavior of
political actors, including those in state institutions such as parliament and
government. One of the behaviors that shape voter perceptions is the corrupt actions
of political actors, which directly undermine voter confidence. As a result, voters
may perceive political contestation as serving solely the interests of political actors
rather than voters’ interests. The higher the level of corruption, the lower voters
perceive the performance of political actors, which in turn results in declining voter
confidence, and therefore voter involvement in political contestation is often
considered an act of exploitation (Kostadinova, 2009). This condition is evident in
the decline in voter turnout during various general elections, which corresponds
with the deterioration in the performance of elected officials in democratic countries
(Kostadinova, 2003). Decreasing voter participation is frequently accompanied by
poor government performance and high levels of corruption, as reflected in the lower
levels of voter participation in Latin America compared to Eastern Europe
(Kostadinova & Power, 2007). Corruption negatively affects economic growth and
voter confidence in democratic countries, and deviant behavior by political actors
significantly influences voters’ political behavior, although the effects of corruption
on voter participation vary across political contexts.

However, widespread corruption in a country increases voters’ concerns about
the persistence of corruption in the future, which in turn exacerbates declining voter
turnout (Kostadinova and Kmetty, 2019). Political actors elected through political
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contestation who fail to eradicate corruption also negatively affect voter perceptions,
thereby influencing voters’ political choices, including decisions not to re-elect the
actors and their political parties (Kostadinova, 2023). Lipsitz and Geer (2017) argue
that voters’ negative perceptions are a key factor shaping voter behavior, including
whether voters choose to participate or abstain from political contestation. In the
context of regional head elections, voter perceptions of political actors significantly
influence voter behavior, including decisions not to vote for regional head
candidates from business groups, as voters often perceive business actors as elitist
actors belonging to a distinct social class, which creates psychological distance
between these candidates and voters in general.

Another theory that is also relevant to this research is the theory of voter
behaviour, as proposed by Harrop and Miller (1987), who argue that voter behaviour
is closely related to two main factors, namely socioeconomic factors, which consist
of economic class, occupation, ethnicity, gender, and age, and political factors, which
include political issues, programs, election campaigns, and candidate popularity.
Socioeconomic conditions are often primary determinants of voter behaviour
(Colantone & Stanig, 2018), as economic problems directly shape negative voter
behaviour, leading voters to withdraw support from governments that fail to address
economic difficulties (Ahlquist et al., 2020). Consequently, socioeconomic concerns
drive shifts in voting behaviour, with an increasing number of voters moving away
from certain ideologies due to concerns about economic impacts (Rozo & Vargas,
2021), which in turn causes a decline in support for ruling parties or incumbent
candidates in general elections (Giné & Mansuri, 2018). Moreover, greater
individual exposure to economic hardship results in poorer economic conditions and
perceived well-being, as well as lower satisfaction with government and democracy
(Anelli et al., 2019). Overall, socioeconomic factors play a central role in shaping
voting behaviour, although the process of voter preference formation remains
dynamic, as voter behaviour can change over time in response to shifting conditions
and contexts (Rompas, 2020).

Second, political factors also play an important role in shaping voter behaviour,
as political factors such as political issues, political programs, election campaigns,
and the popularity of party leaders influence voters’ political choices. The ability of
candidates to articulate positions on divisive social, political, and cultural issues can
significantly influence vote shares (Rennd, 2020). Candidate issues and programs
also shape voter behaviour, as voters may change their political choices when they
feel disappointed with a candidate or the candidate’s proposed programs
(Mahardika & Fatayati, 2019). Kavanagh (1986) argues that voter behaviour can be
analyzed from multiple dimensions, including social, economic, and personality
factors, and that voter behaviour may change in response to shifting political events,
candidate personalities, and candidate performance. In addition, political
uncertainty and challenges are often accompanied by a sense of loss of familiarity
among voting communities, which further contributes to changes in voter
behaviour.

Voter behaviour is shaped by a person’s beliefs about the objects they evaluate.
According to Fishbein and Coombs (1974), a person’s attitude toward an object is a
function of their beliefs about the object and the evaluative aspects attached to those
beliefs. In the political arena, this means that voters may like or dislike particular
candidates based on, first, their belief that a candidate possesses specific personal
characteristics, is affiliated with a particular reference group, or supports or opposes
certain issues, and second, on whether these characteristics, group affiliations, and
issues are evaluated positively or negatively. Voters therefore take partisan stances
on certain issues, clearly discriminate between candidates on specific issues, and
may change their beliefs during the campaign period. Voter behaviour is thus shaped
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by various factors that are directly and indirectly related to actor behaviour,
including beliefs formed through socio-economic interactions and political issues
that emerge during the process of voter preference formation. Consequently, voter
behaviour is not static or rigid but dynamic and evolving, and may change over time
in response to socio-economic, psychological, and political factors that shape voters’
beliefs about candidates participating in political contests. A reciprocal relationship
therefore exists between actor behaviour, voter perceptions, and voter behaviour, all
of which are grounded in beliefs formed through ongoing interactions, with the
behaviour of political actors constituting the most decisive factor in shaping changes
in voter behaviour.

The defeat of business actors in regional elections can be analyzed using several
theories, including voter perception theory, political actor theory, and voter
behaviour theory. In voter perception theory, the background of political candidates
influences voters’ perceptions of regional head candidates. This is exemplified by
Dicky Gobel, a candidate for Regent of Gorontalo, who possessed the highest level of
wealth among all candidates, with assets amounting to IDR 11 billion. Despite this
financial advantage, Dicky Gobel, who was paired with Rustam AKkili, lost to his
competitors, Nelson Pomalingo and Hendra Hemeto, who each reported assets of
IDR 5 billion (Akuba, 2020). Although Dicky Gobel was the wealthiest candidate, he
had lived outside Gorontalo for a long period and rarely interacted with local
residents, and moreover had no significant social or political investment in the
people of Gorontalo. This background strongly influenced voters’ candidate
preferences, including toward candidates from business backgrounds. According
Pedersen et al. (2019), voters form perceptions based on a candidate’s personal
characteristics and background, particularly for candidates with policy-making
experience. This dynamic was also evident in the case of Rustam Akili, who had
served as Chairman of the Gorontalo Provincial Regional People’s Representative
Council and previously as a three-term member of the same institution; however,
voters may have perceived a lack of clear policy outcomes related to their livelihoods
and interests. A similar pattern can be observed in the case of Annalena Baerbock,
the German Foreign Minister, who was perceived as having failed to advance green
energy policies, despite being a prominent figure from Germany’s Green Party
(Abou-Chadi & Kamphorst, 2023).

Voter perceptions of business actors who run as regional head candidates are not
always positive, and in many cases tend to be negative. Voters often perceive
business actors as individuals who possess substantial financial resources, and when
business actors become regional head candidates, voters may assume that these
candidates need voters primarily for electoral transactions. As a result, transactional
voters may expect business candidates to buy their votes, and if such transactions do
not occur, voters may choose not to support them. This phenomenon was
experienced by Iye Iman Rohiman, a candidate for Mayor of Cilegon, Banten, who
was among the wealthiest regional head candidates, with total assets of IDR 43
billion. Rohiman reportedly owned 16 luxury cars, ranging from a Jeep Rubicon to a
Mercedes-Benz, which were displayed in his garage. Despite being both a
businessperson and an experienced politician, Rohiman lost to his competitors,
Helldy Agustian and Sanuji Pentamerta, with Helldy Agustian serving as Chair of the
Banten Provincial Regional Leadership Council of the Berkarya Party (Herawati,
2020). A similar outcome occurred in the case of Sri Hartini, a businessperson who
ran for Regent of Kudus in 2018 and was the wealthiest candidate compared to her
competitors; however, Hartini lost the election to Masa (Qodarsasi & Dewi, 2019).
These cases indicate that business candidates who rely primarily on displays of
wealth, luxury possessions, and financial capacity may reinforce transactional
perceptions among voters, which can ultimately reduce electoral support.

207
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To win, business actors who are candidates for regional heads often have to
spend large amounts of money. In a survey conducted during the 2018 regional head
election in Riau, voters admitted that they received various gifts from regional head
candidates in the form of basic necessities, headscarves, clothes, fabric, mugs, and
other items. These gifts were distributed by candidates in public spaces, such as
markets, stalls, and shops. In addition, there were also gifts in the form of cash,
sponsored activities, and the construction or repair of public facilities, which
correlates with an increase in bank withdrawals during regional head elections
(Misra et al., 2021). A similar strategy was employed by business actors competing
in the regional head election in Sumenep Regency, East Java, who reportedly spent
up to IDR 50 billion to defeat competitors with bureaucratic backgrounds.

Voter perceptions do not stand alone but are closely related to the behaviour of
political actors, as the behaviour of political actors shapes voter perceptions, which
in turn shapes voter behaviour. Monroe and Maher (1995) explain political actor
behaviour by emphasizing the importance of cognition in political behaviour,
arguing that political actions originate from actors’ self-perceptions and perceptions
of others, thereby demonstrating that political behaviour is instinctive or reflective
rather than artificial. In contrast, Brennan and Pincus (1987) distinguish political
behaviour from market behaviour by arguing that political behaviour and market
behaviour are systematically different, as political behaviour is less constrained by
market logic, while market behaviour is more directly driven by self-interest. In this
context, the behaviour of business actors who, while serving as regional heads, use
their positions to pursue economic benefits rather than public interests creates
strong and persistent perceptions among voters.

Even though voters’ perceptions of regional heads tend to be negative, business
actors who become regional head candidates often continue to take actions that
neglect the public interest due to the enormous costs of political nomination. These
costs include the purchase of vehicles or boats, expenses for survey activities and
campaign consultants, costs for closed and open campaigns, operational expenses
for winning teams, payments for polling station witnesses, and expenditures related
to vote buying. As a result, regional heads tend to seek the return of previously spent
political capitalurchasing votes. The regional head is trying to return the previously
spent capital (Hayati & Noor, 2020). Such behaviour by political actors has
contributed to the defeat of regional head candidates, including incumbent business
actors (Sobari, 2020). The failure of entrepreneurs in regional head elections was
also caused by the assumption that money was the most decisive factor in winning
political contests, leading them to prioritize financial resources over other political
strategies.

The behaviour of political actors who do not prioritize the public interest is one
of the causes of the defeat of business actors in political contestations; this can be
observed in the defeat of business actors who nominated themselves as executive
officials, such as in presidential elections. For example, Prabowo Subianto, a
businessperson, lost to his competitor Joko Widodo, who had previously served as
Governor of DKI Jakarta. Likewise, in the 2019 presidential election, Prabowo, who
was paired with Sandiaga Uno, also a businessperson, lost to Joko Widodo, who was
paired with a religious figure, Ma’ruf Amin. Prabowo’s defeat in both presidential
elections was largely attributed to character and personality factors, as he was
portrayed as having authoritarian and arbitrary behaviour (Satrio, 2019).

In the United States, business actors have also experienced defeat in political
contests, as evidenced by the 2020 presidential election, in which Donald Trump
from the Republican Party lost to his competitor, Joe Biden from the Democratic
Party (Jaffe, 2021). Trump is widely known as a property and media tycoon (Mollan
& Geesin, 2020) and was also the incumbent president seeking a second term
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(Lacatus & Meibauer, 2023). However, Trump’s appeal as a businessman and
incumbent president was insufficient to secure voter support. According to Roderick
Hart of the University of Texas, Trump lost to Biden largely because of his
excessively paranoid behaviour, including unsubstantiated claims of conspiracies
surrounding the COVID-19 pandemic, which affected both the United States and the
global community (Hart, 2022). Trump was also described as being overly self-
absorbed, leading him to neglect voters’ needs. Similarly, Jacobson (2021) argued
that Trump’s defeat was driven by his unclear character and ineffective response to
the COVID-19 crisis, noting that a self-centered leadership style that prioritizes
personal victory over collective concerns is unsuitable for political competition and
may result in electoral loss. As actors accustomed to business competition, business
actors are often shaped by a culture of winning and outperforming rivals; however,
politics does not always operate like a market, as it sometimes requires listening and
responsiveness rather than a constant desire to win.

The cause of business actors’s defeat in regional head elections in Indonesia is
largely attributed to personality or character factors as political actors. Conversely,
business actors who do win political contestations and gain power often display a
rational orientation, using their political positions to pursue economic benefits, a
pattern that is also evident among politicians in Russia. In that context, politicians
who win political contests are able to increase the revenues of companies connected
to them by approximately 60 percent, and company profitability by around 15
percent while they are in office, largely because politically connected firms gain
privileged access to bureaucratic resources. However, although many business
actors initially succeed in winning political positions, their influence and
performance tend to decline in subsequent periods (Szakonyi, 2018). Economically,
entrepreneurs who win elections often possess favorable personal qualities or
characteristics, yet while in power, they tend to exploit available opportunities to
increase personal and group economic benefits connected to them.

Actor behaviour shapes voter behaviour, as argued by Kavanagh (1986), who
explains that voters form their behavioural orientations and decide whether to vote
or not, and whom to vote for, based on sociological, psychological, and rational
aspects. From a sociological perspective, voter behaviour such as participating or not
participating in general elections is motivated by social similarities, including
religion, education, occupation, race, and other shared characteristics. From a
psychological perspective, voters make their choices due to internal psychological
forces that develop through the process of socialization, meaning that voters’
attitudes often reflect their perceptions of a candidate’s personality, including that of
a regional head candidate. From a rational perspective, voters consider reasonable
and calculable factors, including potential economic benefits, when making electoral
decisions.

These three aspects of voter behaviour need to be carefully considered by
entrepreneurs running in regional head elections in Indonesia. If business actors
who are regional head candidates are able to adapt to these aspects, particularly in
cases where both candidates in a pair come from business backgrounds, either as
regional head or deputy regional head candidates, there is a significant opportunity
to win the contest and be elected. This can be seen in the case of Jeje Wiradinata and
Adang Hadari, a pair of local business actors with strong track records and socio-
economic contributions to the community, who were subsequently elected as Regent
of Pangandaran in the regional head election after defeating other candidate pairs
(Solihah, 2019). Conversely, if business actors fail to understand and respond to
these three aspects of voter behaviour, it will be more difficult for them to win
political contests at the regional level.
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Figure 2. Process of
Forming Voter Behavior
when Business People
Defeat in Regional Head
Elections in Indonesia

Voter rationality in regional head elections is driven by the institutional position
of regional heads, who are directly connected to voters. Elected regional heads are
responsible not only for providing public services but also for promoting regional
development, which places them in closer and more tangible interaction with the
local community. This differs from other political officials, who are also directly
elected but whose relationship with the people is more indirect or difficult to access,
such as members of the House of Representatives and, in particular, the president.
As a result, the public places the highest expectations on regional heads. This
institutional closeness suggests that voters in regional head elections tend to be
more rational than voters in other political contests, such as general and presidential
elections.

Voter Behavior:

Actor Behavior: Voter Perception: Social Engagement

Self-Interested and Negative and Candidate
Profit-Oriented Transactional Performance

Rational Choice

Source: Processed by Authors, 2025

The novelty of this research lies in its challenge to the assumed power of money
in Indonesian political contests and democracy, as emphasized by many political
experts, including Burhanuddin Muhtadi and Edward Aspinall. The findings show
that the power of money does not uniformly apply across all political contests. While
money politics may play a significant role in political contests such as general
elections, where tens of thousands of legislative candidates compete, its influence is
less decisive in regional head elections. This research empirically demonstrates that
regional head candidates with wealthy business backgrounds tend to lose more often
than they win. In regional head elections, candidate familiarity and the substance of
candidates’ programs are also important factors influencing voter choice. This
finding constitutes an important note for political experts and scholars conducting
research on Indonesian politics, encouraging them to adopt a more nuanced and
detailed approach when observing political events and electoral dynamics in
Indonesia.

Conclusion

The power of money does not consistently manifest across all political contests, but
rather appears only in specific political moments or contexts. For example, in the
2020-2025 regional head elections in Indonesia, the majority of business actors
running for regional head positions, despite being known to have substantial
financial resources, experienced electoral defeat. The defeat of business actors in
regional head elections was largely due to their political behaviour as candidates, as
voters tend to perceive business actors as elitist figures, socially distant, and rarely
interacting directly with voters. Furthermore, the issues raised during their
candidacies are often elitist in nature and unrelated to public needs and interests. In
some cases, business actors who have become regional heads are perceived to use
their positions to benefit themselves, their groups, or their political and economic
networks. In contrast, in regional head elections, voters tend to prefer candidates
who are approachable, non-elitist, and able to communicate effectively with voters,
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whose programs are reasonable, publicly acceptable, and oriented toward the public
interest. Therefore, despite possessing significant financial resources, many
business actors continue to experience defeat in regional head elections.

References

Abou-Chadi, T., & Kamphorst, J. (2023). The limits of issue entrepreneurship: How the German Greens
failed to win in 2021. Electoral Studies, 86, 1-2. https://doi.org/10.1016/j.electstud.2023.102702

Agustino, L., Hikmawan, M. D., & Silas, J. (2023). Regional head elections, high-cost politics, and corruption
in Indonesia. Otoritas: Jurnal Ilmu Pemerintahan, 13(1), 44-45. https://doi.org/10.26618/0jip.
v13i1.8438

Ahlquist, J., Copelovitch, M., & Walter, S. (2020). The Political Consequences of External Economic Shocks:
Evidence from Poland. American Journal of Political Science, 64(2), 904-905. https://doi.org/10.1111/
ajps.12503

Akuba, W. (2020, September 29). Daftar Kekayaan Peserta Pilkada Kabupaten Gorontalo 2020, Ini Dia
Sosok  Terkaya. dulohupa.id. https://dulohupa.id/daftar-kekayaan-peserta-pilkada-kabupaten-
gorontalo-2020-ini-dia-sosok-terkaya/

Anelli, M., Colantone, I, & Stanig, P. (2019). We Were The Robots: Automation and Voting Behavior in
Western Europe (July 2019). BAFFI CAREFIN Centre Research Paper No. 2019-115. http://dx.doi.org/
10.2139/ssrn.3419966

Asmara, C. J. (2018). Edukasi politik dalam pelaksanaan Pemilihan Kepala Daerah (PILKADA) langsung
Kabupaten Kampar Provinsi Riau tahun 2017. Nakhoda: Jurnal Ilmu Pemerintahan, 17(2), 69-77.
https://doi.org/10.35967/jipn.v17i2.7060

Aspinall, E. (2005). Elections and The Normalization of Politics in Indonesia. South East Asia Research, 13(2),
146-147. https://doi.org/10.5367/0000000054604515

Brennan, G., & Pincus, J. (1987). Rational Actor Theory in Politics: A Critical Review of John Quiggin.
Economic Record, 63(1), 22-23. https://doi.org/10.1111/j.1475-4932.1987.tb00634.x

Carter, S. M., Shih, P, Williams, J., Degeling, C., & Mooney-Somers, J. (2021). Conducting Qualitative
Research Online: Challenges and Solutions. Patient, 14(6), 711-712. https://doi.org/10.1007/s40271-
021-00528-w

Colantone, I, & Stanig, P. (2018). The Trade Origins of Economic Nationalism: Import Competition and
Voting Behavior in Western Europe. American Journal of Political Science, 62(4), 936-953. https://doi.
org/10.1111/ajps.12358

Dion, M. L., Sumner, J. L., & Mitchell, S. M. L. (2018). Gendered Citation Patterns across Political Science and
Social Science Methodology Fields. Political Analysis, 26(3), 312-327. https://doi.org/10.1017/
pan.2018.12

Fishbein, M., & Coombs, F. S. (1974). Basis for Decision: An Attitudinal Analysis of Voting Behavior. Journal
of Applied Social Psychology, 4(2), 95-96. https://doi.org/10.1111/j.1559-1816.1974.tb00662.x

Giné, X., & Mansuri, G. (2018). Together we will: Experimental evidence on female voting behavior in
Pakistan. American Economic Journal: Applied Economics, 10(1), 207-235. https://doi.org/10.1257/
app.20130480

Glaser, J., & Laudel, G. (2019). The Discovery of Causal Mechanisms: Extractive Qualitative Content Analysis
as a Tool for Process Tracing. Forum Qualitative Sozialforschung Forum: Qualitative Social Research,
20(3). https://doi.org/10.17169/fqs-20.3.3386

Habibi, M., & Nurmandi, A. (2021). Electoral Manipulations and Fraud Political Contestation: The case of
Regional Head Election. Politik Indonesia: Indonesian Political Science Review, 6(3), 360-374. https://
doi.org/10.15294/ipsr.v6i1.23447

Hasanuddin, H., Marta, A., & Asrida, W. (2021). Assessing the Quality of Pilkada in Pandemic Era: Study in
Indragiri Hulu Regency, Riau. Nakhoda: Jurnal llmu Pemerintahan, 20(1), 59-67. https://doi.org/
10.35967/njip.v20i1.169

Harrop, M., & Miller, W. L. (1987). Elections and Voters: A comparative introduction. In Elections and Voters
(Tst ed.). Red Globe Press. https://doi.org/10.1007/978-1-349-18912-0

Hart, R. P. (2022). Why Trump Lost and How? A Rhetorical Explanation. American Behavioral Scientist, 66(1),
7-27. https://doi.org/10.1177/0002764221996760

Hayati, M., & Noor, R. S. (2020). Korelasi PILKADA langsung dan korupsi di Indonesia. Morality : Jurnal Ilmu
Hukum, 6(2), 102-115. http://dx.doi.org/10.52947/morality.v6i2.174

Hendrik, D., Rahmatunnisa, M., Paskarina, C., & Alamsah, N. D. (2023). The relationship between political
corruption and community behavior in the Riau regional head election. Nakhoda: Jurnal Ilmu
Pemerintahan, 22(2), 221-234. https://doi.org/10.35967/njip.v22i2.639

Herawati, Y. (2020, September 28). Calon Wali Kota Cilegon Ini Mobilnya Berderet. viva.co.id. https://www.
viva.co.id/otomotif/mobil/1306634-calon-wali-kota-cilegon-ini-mobilnya-berderet?



https://doi.org/10.1016/j.electstud.2023.102702
https://doi.org/10.26618/ojip.v13i1.8438
https://doi.org/10.26618/ojip.v13i1.8438
https://doi.org/10.1111/ajps.12503
https://doi.org/10.1111/ajps.12503
https://dulohupa.id/daftar-kekayaan-peserta-pilkada-kabupaten-gorontalo-2020-ini-dia-sosok-terkaya/
https://dulohupa.id/daftar-kekayaan-peserta-pilkada-kabupaten-gorontalo-2020-ini-dia-sosok-terkaya/
http://dx.doi.org/10.2139/ssrn.3419966
http://dx.doi.org/10.2139/ssrn.3419966
https://doi.org/10.35967/jipn.v17i2.7060
https://doi.org/10.5367/0000000054604515
https://doi.org/10.1111/j.1475-4932.1987.tb00634.x
https://doi.org/10.1007/s40271-021-00528-w
https://doi.org/10.1007/s40271-021-00528-w
https://doi.org/10.1111/ajps.12358
https://doi.org/10.1111/ajps.12358
https://doi.org/10.1017/pan.2018.12
https://doi.org/10.1017/pan.2018.12
https://doi.org/10.1111/j.1559-1816.1974.tb00662.x
https://doi.org/10.1257/app.20130480
https://doi.org/10.1257/app.20130480
https://doi.org/10.17169/fqs-20.3.3386
https://doi.org/10.15294/ipsr.v6i1.23447
https://doi.org/10.15294/ipsr.v6i1.23447
https://doi.org/10.35967/njip.v20i1.169
https://doi.org/10.35967/njip.v20i1.169
https://doi.org/10.1007/978-1-349-18912-0
https://doi.org/10.1177/0002764221996760
http://dx.doi.org/10.52947/morality.v6i2.174
https://doi.org/10.35967/njip.v22i2.639
https://www.viva.co.id/otomotif/mobil/1306634-calon-wali-kota-cilegon-ini-mobilnya-berderet?
https://www.viva.co.id/otomotif/mobil/1306634-calon-wali-kota-cilegon-ini-mobilnya-berderet?

212

M. Hidayaturrahman, A. H. Ubaid, P. W. Pamungkas, A. A. P. Sugiantiningsih

Hicken, A., Aspinall, E, Weiss, M. L, & Muhtadi, B. (2022). Buying Brokers Electoral Handouts beyond
Clientelism in a Weak-Party State. World Politics, 74(1), 77-78. https://doi.org/10.1017/
S0043887121000216

Hidayat, N., & Fatah, A. (2023). Power Relations between Malay and Chinese Ethnicities in the 2020 West
Bangka Regency Election. Nakhoda: Jurnal Ilmu Pemerintahan, 22(2), 151-164. https://doi.org/
10.35967/njip.v22i2.614

Hidayaturrahman, M., Ngarawula, B., & Sadhana, K. (2020). Political investors: Political elite oligarchy and
mastery of regional resources in Indonesia. Asian Journal of Comparative Politics, 7(2), 269-281. https:/
/doi.org/10.1177/2057891120917213

Jacobson, G. C. (2021). The presidential and congressional elections of 2020: A national referendum on the
Trump presidency. Political Science Quarterly, 136(1), 11-45. https://doi.org/10.1002/polq.13133

Jaffe, S. (2021). Biden unwinds Trump health-care policies. The Lancet, 397(10272), 362-363. https://doi.
org/10.1016/S0140-6736(21)00182-3

Jenkins, R. (2008). Erving Goffman: A major theorist of power? Journal of Power, 1(2), 157-168. https://doi.
org/10.1080/17540290802227577

Kavanagh, D. (1986). How We Vote Now. Electoral Studies, 5(1), 19-28. https://doi.org/10.1016/0261-
3794(86)90025-9

Khairi, H. (2020). Local Elections (Pilkada): Money Politics and Cukong Democracy. Jurnal Bina Praja, 12(2),
249-260. https://doi.org/10.21787/jbp.12.2020.249-260

Khodijah, S., & Subekti, V. S. (2020). The Dynamics of Coalition Development of Political Parties Supporting
Single Candidates for Local Head Election of Lebak Regency in 2018. Nakhoda: Jurnal Ilmu
Pemerintahan, 19(2), 177-187. https://doi.org/10.35967/njip.v19i2.111

Kostadinova, T. (2003). Voter turnout dynamics in post-communist europe. European Journal of Political
Research, 42, 741-759. https://doi.org/10.1111/1475-6765.00102

Kostadinova, T. (2009). Abstain or Rebel: Corruption Perceptions and Voting in East European Elections.
Politics & Policy, 37(4), 691-714. https://doi.org/10.1111/j.1747-1346.2009.00194.x

Kostadinova, T. (2023). Do Populist Governments Reduce Corruption?. East European Politics, 40(1), 64-85.
https://doi.org/10.1080/21599165.2023.2185226

Kostadinova, T., & Kmetty, Z. (2019). Corruption and political participation in hungary: Testing models of
civic engagement. East European Politics and Societies, 33(3), 555-578. https://doi.org/
10.1177/0888325418800556

Kostadinova, T., & Power, T. J. (2007). Does democratization depress participation? Voter turnout in the
Latin American and Eastern European transitional democracies. Political Research Quarterly, 60(3),
363-377.. https://doi.org/10.1177/1065912907304154

Lacatus, C., & Meibauer, G. (2023). Crisis, Rhetoric and Right-Wing Populist Incumbency: An Analysis of
Donald Trump's Tweets and Press Briefings. Government and Opposition, 58(2), 249-267. https://doi.
org/10.1017/gov.2021.34

Lestari, S. (2024). Regional elections and opportunities for the political phenomenon of dynasty in
expansion areas: A case study of Pesisir Barat District. Nakhoda: Jurnal Ilmu Pemerintahan, 23(1), 63—
72. https://doi.org/10.35967/njip.v23i1.669

Lindgren, B. M., Lundman, B., & Graneheim, U. H. (2020). Abstraction and Interpretation During The
Qualitative Content Analysis Process. International Journal of Nursing Studies, 108. https://doi.org/
10.1016/j.ijnurstu.2020.103632

Linnenluecke, M. K., Marrone, M., & Singh, A. K. (2020). Conducting systematic literature reviews and
bibliometric analyses. Australian Journal of Management, 45(2), 175-194. https://doi.org/
10.1177/0312896219877678

Lipsitz, K., & Geer, J. G. (2017). Rethinking the Concept of Negativity: An Empirical Approach. Political
Research Quarterly, 70(3), 577-589. https://doi.org/10.1177/1065912917706547

Mahardika, A. G., & Fatayati, S. (2019). Changes in Voting Behavior of Islamic Political Parties in the History
of Indonesian Political Configuration. Jurnal Pemikiran Keislaman, 30(2), 241-254. https://doi.org/
10.33367/tribakti.v30i2.720

Mengist, W., Soromessa, T., & Legese, G. (2020). Ecosystem services research in mountainous regions: A
systematic literature review on current knowledge and research gaps. Science of the Total Environment,
702. https://doi.org/10.1016/j.scitotenv.2019.134581

Misra, F., Sudarmoko, S., Apriwan, A., Hakim, A, Kabullah, I. M., & Rahman, F. (2021). Contextualization of
Riau Regional Election: Sociocultural, Clientalistic Relations and Indications of Money Politics.
Integritas, 7(1), 43-56. https://doi.org/10.32697/integritas.v7i1.724

Mollan, S., & Geesin, B. (2020). Donald Trump and Trumpism: Leadership, ideology and narrative of the
business  executive turned politician.  Organization, 27(3), 405-418. https://doi.org/
10.1177/1350508419870901

Monroe, R. K., & Maher, H. K. (1995). Psychology and Rational Actor Theory. Political Psychology, 16(1),
1-21. https://doi.org/https://doi.org/10.2307/3791447

Muhtadi, B. (2019). Vote buying in Indonesia: The mechanics of electoral bribery. Palgrave Macmillan.


https://doi.org/10.1017/S0043887121000216
https://doi.org/10.1017/S0043887121000216
https://doi.org/10.35967/njip.v22i2.614
https://doi.org/10.35967/njip.v22i2.614
https://doi.org/10.1177/2057891120917213
https://doi.org/10.1177/2057891120917213
https://doi.org/10.1002/polq.13133
https://doi.org/10.1016/S0140-6736(21)00182-3
https://doi.org/10.1016/S0140-6736(21)00182-3
https://doi.org/10.1080/17540290802227577
https://doi.org/10.1080/17540290802227577
https://doi.org/10.1016/0261-3794(86)90025-9
https://doi.org/10.1016/0261-3794(86)90025-9
https://doi.org/10.21787/jbp.12.2020.249-260
https://doi.org/10.35967/njip.v19i2.111
https://doi.org/10.1111/1475-6765.00102
https://doi.org/10.1111/j.1747-1346.2009.00194.x
https://doi.org/10.1080/21599165.2023.2185226
https://doi.org/10.1177/0888325418800556
https://doi.org/10.1177/0888325418800556
https://doi.org/10.1177/1065912907304154
https://doi.org/10.1017/gov.2021.34
https://doi.org/10.1017/gov.2021.34
https://doi.org/10.35967/njip.v23i1.669
https://doi.org/10.1016/j.ijnurstu.2020.103632
https://doi.org/10.1016/j.ijnurstu.2020.103632
https://doi.org/10.1177/0312896219877678
https://doi.org/10.1177/0312896219877678
https://doi.org/10.1177/1065912917706547
https://doi.org/10.33367/tribakti.v30i2.720
https://doi.org/10.33367/tribakti.v30i2.720
https://doi.org/10.1016/j.scitotenv.2019.134581
https://doi.org/10.32697/integritas.v7i1.724
https://doi.org/10.1177/1350508419870901
https://doi.org/10.1177/1350508419870901
https://doi.org/https://doi.org/10.2307/3791447

Money Has No Power: New Evidence of Regional Head Elections in Indonesia

Nimmo, D. (1977). Political Communication Theory and Research: An Overview. Annals of the International
Communication Association, 1(1), 441-452. https://doi.org/10.1080/23808985.1977.11923698

Ociepka, B. (2018). Public diplomacy as political communication: Lessons from case studies. European
Journal of Communication, 33(3), 290-303. https://doi.org/10.1177/0267323118763909

Pedersen, R. T., Dahlgaard, J. O., & Citi, M. (2019). Voter reactions to candidate background characteristics
depend on candidate policy positions. Electoral Studies, 61, 1-2. https://doi.org/10.1016/j.
electstud.2019.102066

Prajoko, R, Hartini, S., & Nuryana, A. (2021). Political Actors in Oligarchy Power the phenomenon of a
Single Candidate in the Implementation of Democracy in Regional Head Elections in Indonesia.
Budapest International Research and Critics Institute-Journal (BIRCI-Journal), 4(4). https://doi.org/
10.33258/birci.v4i4.2981

Pratiwi, E. (2024). Entrepreneurs’ Political Communication Strategies in Regional Head Elections.
TOPLAMA, 2(1), 38-49. https://doi.org/10.61397/tla.v2i1.220

Qodarsasi, U, & Dewi, N. R. (2019). Upaya peningkatan elektabilitas calon bupati perempuan dalam
Pemilihan Kepala Daerah Kabupaten Kudus tahun 2018. Muwazah: Jurnal Kajian Gender, 11(2) 225-
244. https://doi.org/10.28918/muwazah.v11i2.2282

Renng, L. R. (2020). The Bolsonaro Voter: Issue Positions and Vote Choice in the 2018 Brazilian Presidential
Elections. Latin American Politics and Society, 62(4), 1-23. https://doi.org/10.1017/lap.2020.13

Rompas, I. R. (2020). Behavior of novice voters in the 2019 general election in South Bongkudai Village,
Mooat District, East Bolaang Mongodow Regency. POLITICO: Jurnal Ilmu Politik, 8(4), 1-2. https://
ejournal.unsrat.ac.id/index.php/politico/article/view/30466

Rozo, S. V., & Vargas, J. F. (2021). Brothers or invaders? How crisis-driven migrants shape voting behavior.
Journal of Development Economics, 150. https://doi.org/10.1016/j,jdeveco.2021.102636

Ruggiano, N., & Perry, T. E. (2019). Conducting secondary analysis of qualitative data: Should we, can we,
and how? Qualitative Social Work, 18(1), 81-97. https://doi.org/10.1177/1473325017700701

Satrio, A. (2019). A Battle Between Two Populists: The 2019 Presidential Election and the Resurgence of
Indonesia’s Authoritarian Constitutional Tradition. Australian Journal of Asian Law, 19(2), 175-176.
https://doi.org/10.3316/informit.066756268454448

Scheibe, K. E., & Barrett, F. J. (2017). The Dramaturgical Approach to Social Psychology: The Influence of
Erving Goffman. In The Storied Nature of Human Life (pp. 187-188). Springer International Publishing.
https://doi.org/10.1007/978-3-319-48790-8_8

Scherer, A. G,, Palazzo, G., & Matten, D. (2014). The Business Firm as a Political Actor: A New Theory of the
Firm for a Globalized World. Business and Society, 53(2), 143-156. https://doi.org/
10.1177/0007650313511778

Schimmelfennig, F. (2002). Goffman meets IR: dramaturgical action in international community.
International Review of Sociology, 12(3), 417-437. https://doi.org/10.1080/0390670022000041411

Sobari, W. (2020). Logika politik transaksional petahana dalam pilkada: Analisis pembelahan politik. Jurnal
Keadilan Pemilu, 1(2), 13-24. https://doi.org/10.55108/jkp.v1i2.167

Solihah, R. (2019). Modal sosial Jeje-Adang dalam pemilihan kepala daerah Kabupaten Pangandaran
tahun 2015. JWP (Jurnal Wacana Politik, 4(1), 35-48. https://doi.org/10.24198/jwp.v4i1.21048

Szakonyi, D. (2018). Businesspeople in elected office: Identifying private benefits from firm-level returns.
American Political Science Review, 112(2), 322-338. https://doi.org/10.1017/S0003055417000600

Yakub, A, Armunanto, A. A, & Haryanto. (2022). Under family control: The trend of sole candidate
elections in Indonesia. International Area Studies Review, 25(4), 303-321. https://doi.org/
10.1177/22338659221120972

Yandra, A. (2017). Politik Recalling dalam Parlement Riau 2014-2019. Nakhoda: Jurnal llmu Pemerintahan,
15(25), 1-9. https://doi.org/10.35967/jipn.v15i25.3845

Yandra, A, Faridhi, A, & Husna, K. (2022). Democracy in the Midst of the COVID-19 Pandemic: What Comes
First? Safety or Interest?. Nakhoda: Jurnal Ilmu Pemerintahan, 21(1), 70-84. https://doi.org/10.35967/
njip.v21i1.255

Zuada, L. H., Tawil, Y. P., & Kafrawi, M. (2021). The role of oligarchy in local elections fundinga case study
of central sulawesi. Asia-Pacific Journal of Elections and Democracy, 1(2), 22-45. https://doi.org/
10.54490/apjed.v1i02.17



https://doi.org/10.1080/23808985.1977.11923698
https://doi.org/10.1177/0267323118763909
https://doi.org/10.1016/j.electstud.2019.102066
https://doi.org/10.1016/j.electstud.2019.102066
https://doi.org/10.33258/birci.v4i4.2981
https://doi.org/10.33258/birci.v4i4.2981
https://doi.org/10.61397/tla.v2i1.220
https://doi.org/10.28918/muwazah.v11i2.2282
https://doi.org/10.1017/lap.2020.13
https://ejournal.unsrat.ac.id/index.php/politico/article/view/30466
https://ejournal.unsrat.ac.id/index.php/politico/article/view/30466
https://doi.org/10.1016/j.jdeveco.2021.102636
https://doi.org/10.1177/1473325017700701
https://doi.org/10.3316/informit.066756268454448
https://doi.org/10.1007/978-3-319-48790-8_8
https://doi.org/10.1177/0007650313511778
https://doi.org/10.1177/0007650313511778
https://doi.org/10.1080/0390670022000041411
https://doi.org/10.55108/jkp.v1i2.167
https://doi.org/10.24198/jwp.v4i1.21048
https://doi.org/10.1017/S0003055417000600
https://doi.org/10.1177/22338659221120972
https://doi.org/10.1177/22338659221120972
https://doi.org/10.35967/njip.v21i1.255
https://doi.org/10.35967/njip.v21i1.255
https://doi.org/10.54490/apjed.v1i02.17
https://doi.org/10.54490/apjed.v1i02.17

	Money Has No Power: New Evidence of Regional Head Elections in I
	1. Introduction
	2. Methods
	3. Results and Discussion
	4. Conclusion
	References

